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MOTHER BRAND ICON




MOTHER BRAND MAIN LOGO
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MOTHER BRAND MAIN LOGO / SMALL FORMAT

To be used in small
formats only, to guarantee
the readability of the
payoff.
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MOTHER BRAND MAIN LOGO / VERTICAL FORMAT

To be used in very narrow
areas only to guarantee
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MOTHER BRAND

KEY VISUAL CONSTRUCTION
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MOTHER BRAND KEY VISUAL

Mother brand logo Key visual applied in most communication tools
(close-up of the complete typographic pattern)
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Key visual as typographic pattern
(complete version)
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SUB-BRANDS LOGOS AND KEY VISUALS



SUB-BRANDS

LOGOS
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SUB-BRANDS KEY VISUAL 01

Sub-brand logo Key visual applied in communication tools
(close-up of the complete typographic pattern)
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Key visual as typographlo pattern
(complete version reference)
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¥ OFFICE

Key visual applied in communication tools
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Key visual as abstract pattern
(complete version reference)
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Option B: Key visual with MIND lettering
(this could be applied in the future once the Brand’s
recognisability will be strong, but it cannot be used now)



SUB-BRANDS KEY VISUAL 03

Sub-brand logo Key visual applied in communication tools
(close-up of the complete pattern)

S

¥ SPECIAL PROJECTS

Key visual as abstract pattern Option B: Key visual with MIND lettering
(complete version reference) (this could be applied in the future once the Brand’s
recognisability will be strong, but it cannot be used now)



SUB-BRANDS KEY VISUAL 04

Sub-brand logo Key visual applied in communication tools
(close-up of the complete pattern)

MIRESIDENTIAL

Key visual as abstract pattern Option B: Key visual with MIND lettering
(complete version reference) (this could be applied in the future once the Brand’s
recognisability will be strong, but it cannot be used now)



SUB-BRANDS KEY VISUAL 05

Sub-brand logo Key visual applied in communication tools
(close-up of the complete pattern)
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Key visual as abstract pattern Option B: Key visual with MIND lettering
(complete version reference) (this could be applied in the future once the Brand’s
recognisability will be strong, but it cannot be used now)



SUB-BRANDS KEY VISUAL 06

Sub-brand logo Key visual applied in communication tools
(close-up of the complete pattern)

Lty

Key visual as abstract pattern Option B: Key visual with MIND lettering
(complete version reference) (this could be applied in the future once the Brand’s
recognisability will be strong, but it cannot be used now)
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SUB-BRANDS KEY VISUAL 07

Sub-brand logo Key visual applied in communication tools
(close-up of the complete pattern)

MPOSSIBLE EXTRA

Key visual as abstract pattern Option B: Key visual with MIND lettering
(complete version reference) (this could be applied in the future once the Brand’s
recognisability will be strong, but it cannot be used now)



BRAND ARCHITECTURE

COLOR PALETTE

Positive logos

M/MIND

Color palette

PANTONE 648 C

PANTONE PRO
CYAN C

Logos on color

INZ
M/MIND

Key visual applications

MR

PANTONE PRO

PANTONE 7545 C

CYAN C

M PpuBLIC ANCHORS ™ PUBLIC ANCHORS M PpUBLIC ANCHORS - -
3165 C
PANTONE 7466 C

] OFFICE ] OFFICE ™ OFFICE

¥/ SPECIAL PROJECTS

PANTONE PRO
YELLOW C

PANTONE 375 C

¥/ SPECIAL PROJECTS

¥/ SPECIAL PROJECTS

PANTONE 192 C

M RESIDENTIAL M RESIDENTIAL M RESIDENTIAL
PANTONE 267 C
PANTONE 144 C
MRETAIL MRETAIL MRETAIL
PANTONE 2727 C
PANTONE 7481 C
MLEISURE MLEISURE M LEISURE

PANTONE 1905 C
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INSTITUTIONAL FONTS



INSTITUTIONAL FONTS

PRINT FONT

Main Fonts
(Titles, headlines, bodycopy...)

Secondary Font
(Subtitles, numbers...)

Maison Neue Bold
Maison Neue Bold Italic

Maison Neue Medium
Maison Neue Medium Italic

Maison Neue Book
Maison Neue Book Italic

Maison Neue Light
Maison Neue Light Italic

Maison Mono

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor
sit amet
0123456789

consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua.



INSTITUTIONAL FONTS

GOOGLE WEB FONT

Main Fonts
(Titles, headlines, bodycopy...)

Secondary Font
(Subtitles, numbers...)

Open Sans Bold
Open Sans Bold Italic

Open Sans Semibold
Open Sans Semibold Italic

Open Sans
Open Sans Italic

Open Sans Light
Open Sans Light Italic

Roboto Mono

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo
consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aligua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna
aligua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit amet
0123456789

consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo
consequat.

LOREM IPSUM DOLOR
Lorem ipsum dolor sit
amet

0123456789

consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua.
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MOTHER BRAND VISUAL IDENTITY



MOTHER BRAND VISUAL IDENTITY GENERAL COMMUNICATION TOOLS FORMAT
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Area dedicated to the
key visual close-up
to be freely defined
in order to obtain a
correct visual effect.




MOTHER BRAND VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES
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YANNICK BAUMEL

Em quae inimagnatem entionet quid quas
samus estia aborehe nducieniet doluptasped
estenis aut volorro eratius doluptis dipicius
erunt pedi ad ma voluptasit voluptati

aut remolendunt pro dolorpos eliqui a
voluptasped ut harcid quam jur. Nam qui cum
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MOTHER BRAND VISUAL IDENTITY PHOTOGRAPHY REFERENCES

MORE THAN ANY OTHER

PLACE, MIND IS A PHYSICAL
ENVIRONMENT THAT “LIVES”
THROUGH PEOPLE’S ACTIVITY.
HUMANS CREATE ITS VALUE
AND THEY ARE THE TRUE
AMBASSADORS OF ITS
MEANING, COMMUNICATED
THROUGH A PEOPLE-CENTERED
PHOTOGRAPHIC IDENTITY.

Human focus

Warm technology
Blue hues dominance
Emotional lighting
Positive attitude

Accessible tone of voice



MOTHER BRAND VISUAL IDENTITY CONSTRUCTION HOARDINGS REFERENCE

//MIND

MILANO INNOVATION DISTRICT

MASAYA WANG

you have a mind-blowing concept?

BE PART OF A SYNERGIC
ECOCYSTEM

WHERE COLLABORATIVE
INNOVATION CAN DISRUPT
WHAT TOMORROW WILL BE.




MOTHER BRAND VISUAL IDENTITY ENVIRONMENTAL BRANDING REFERENCES

JMIND | “o_ JeTRICT

NG - INNOVATION AND THE
ANTICIPATE THE FUTURE ON OF AHEAD-OF-THE-
AND DEFY CONVENTIONS S H OOk - ES, TO CREATE SOCIAL,
ECONOMIC GROWTTH
PEOPLE’S WELLBEING,
LOBALLY,




MOTHER BRAND VISUAL IDENTITY ENVIRONMENTAL BRANDING REFERENCES

|

COLLABORATING

EXPERIMENTING MU~

SERVING PEOPLE’S
s WELLBEING




MOTHER BRAND VISUAL IDENTITY WAYFINDING REFERENCES

INFO DESK > 50 STEPS

WEST GATE > 300 STEPS
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SUB-BRANDS VISUAL IDENTITY



SUB-BRANDS VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES

¥/ PUBLIC ANCHORS

Conference

APPROACH:
ASKING
“WHY NOT”

tibu ad
quic ime dolupta nis modi ptat.
20 ] 03 Ll 2 O

¥/PUBLIC ANCHORS

HINBINNOTECH

KEVIN WANG

M puBLIC ANCHORS

Conference

DELIVERING
THE
FUTURE

20.03.20




SUB-BRANDS VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES

M oFFICE

¥/ OFFICE

Conference

CORPORATE
INSTITUTIONS
AT THE DOORSTEP

20.03.20

™ oFFICE

KEVIN WANG

ABB Industrie
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BUSINESS,
THE SMART
WAY

20.03.20




SUB-BRANDS VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES

[YISPECIAL PROJECTS

Public speech

THE NEW
E-LEARING
FRONTIERS




SUB-BRANDS VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES

M RESIDENTIAL
HiNB FRAME

Residential soutions

YOUR NEW

SMART |
N EST MIRESIDENTIAL ﬁ
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20.03.20

Come find us

OPEN

HOUSE
EVENT

20.03.20

M/RESIDENTIAL



SUB-BRANDS VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES

NMRETAIL

More stores coming

NURTURING g FE bt | ey
YOUR B
PASSIONS LAY~ 4N | |

M RETAIL

Shopping 2.0

INNOVATING
ONLINE
SHOPPING

M RETAIL




SUB-BRANDS VISUAL IDENTITY COMMUNICATION TOOLS REFERENCES

MILEISURE ILEISURE

In concert

JASON

LIVE o _A
# P ) inclusion

“WINS

yaet .
/
/
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20.03.20

NILS FRAHM i
01.01.20 MILEISURE




SUB-BRANDS VISUAL IDENTIT¥

¥ OFFICE

Conference

PUBLIC
INSTITUTIONS
AT THE DOORSTEP

o Tttt o s
e e pn i 01 1 pos
b maine oo s s B v,

20.03. 20

MLEISURE

In concert

JASON
SCOTT

S

MIRESIDENTIAL

Residential soutions

YOUR NEW
NEST FOR
INNOVATION

MSPECIAL PROJECTS

20.03.20

//MIND

MILANO INNOVATION DISTRICT

welcome

TO THE LIVING
LABORATORY
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